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SYNOPSIS 

This research reveals the new business opportunities emerging as the IoT and 

smart home change the relationship utilities have with their customers. It examines 

the changing perceptions of utilities and tests new offerings based on consumer 

interest and their willingness to pay. 

ANALYST INSIGHT 

“Margins are eroding for retail energy providers, and the industry recognizes that 

it must diversify its revenue and, to grow in the long term, move beyond selling a 

commodity product. Regulated utilities, through non-regulated sister companies, 

also seek to diversify revenue through new services. Opportunities include solar 

power, HVAC services, and home warranty services.” 

― Tom Kerber, Director, IoT Strategy, Parks Associates 
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